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Market Intelligence Services, Restrictions and FAQs  

Market intelligence services  

What is it?  

MaRS market intelligence (MI) provides entrepreneurs and startups with access to premium MI 
resources and services.  

MaRS MI services are provided as a complement to startups’ own research efforts and due diligence. 
The value of MaRS’ services lies in brokering free access to proprietary database reports and statistics, 
which are beyond the reach for most startups. Startups also gain access to 11 industry analysts, research 
analysts, and information specialists with a broad skill set to help them find relevant information. In the 
case where MI is not able to provide relevant reports through the licensed content, MI will find the best 
available information from publicly available sources that clients may have overlooked.  

What are the eligibility criteria to qualify for MI services?  

1. The venture must be technology based (exceptions are made for social ventures) and an active 
client of Venn Innovation.  

2. The venture must have under $1 million in annual revenue (most recent fiscal year).  
3. The venture may have raised up to $5 million in total funding since its year established from  

sources such as VC, angel, personal capital, friends, family, government-funded investment 
programs and bank loans. This does not include funds raised from government research and 
development grants.  

How do you access MI?  

To access market intelligence services, entrepreneurs must work with an advisor at New Brunswick’s 
Venn Innovation or one of its partner organizations. For more information on those organizations, 
please connect with Barbara Ells at Venn Innovation.  

What is the process of obtaining “Market Intelligence Services”?  

Entrepreneurs should fill in the Market Intelligence Request Form and send it to their advisor at Venn 
Innovation. The advisor at Venn Innovation will then submit the completed form on behalf of the 
entrepreneur to MaRS MI.  

The Market Intelligence team will acknowledge the request within 24 hours and turn around the 
research in 7-10 business days.  

 



 

Market intelligence restrictions and limitations  

The analysts and information specialists at MaRS Market Intelligence can provide relevant reports to 
address most questions related to your industry and market. However, as with any secondary research, 
these reports may be limited in terms of the degree to which they directly answer questions specific to 
your business or innovation. Below are examples of the types of questions that will generally require 
primary research, and thus, are beyond the scope of MI services. Clients should be aware of the 
restrictions and limitations outlined below before submitting an MI request.  

Question restrictions  

Question restrictions  

Number of 
questions  

Clients should prioritize requests for multiple data points. MI will spend a reasonable 
amount of time on the top three to five priority items and will refer the unanswered 
questions back to the client to resubmit.  

Types of 
questions  

MaRS Market Intelligence cannot provide advice on strategy or business models (or 
similar). We will provide the market research to help you make such decisions with your 
advisors.  

Market intelligence limitations  

Limitations for all sector areas  

Price lists, pricing 
models  

MI cannot obtain price lists or other pricing/costing data for suppliers, 
manufacturers, distributors and/or specific products. This includes reimbursement 
data for therapeutics or devices. This information is typically proprietary and is not 
available in the public domain.  

Lead, mailing or 
target lists  

Company lists, custom sales and marketing lead lists should be acquired from a list 
broker, such as Scott’s Directories. MI does not have access to this type of 
information.  

Canadian and US 
business counts  

Canadian business counts for a specific vertical are limited. The best Canadian 
business count data is available from a Statistics Canada publication, Canadian 
Business Patterns, which is often available at large public libraries. Data from the US 
can be sourced publicly from the United States Census Bureau’s website.  

Detailed, in-depth 
demographic 
profiles  

MI does not conduct primary research as part of its core services. Limited 
information is available through Statistics Canada.  

Patent searches  
MI does not conduct patent searches. For this, professional legal services should be 
obtained.  

Private company 
revenues  

This information is often proprietary and not disclosed. MI can conduct a limited 
search for this information.  

Competitor lists, 
competitive 
analysis  

MI does not provide competitor lists or conduct competitive analysis as part of its 
core services. Some market reports may contain discussions on suppliers/vendors 
(your potential competitors). Limited information on companies may be available 
through selected databases.  

 

 



 

 

Information technology, communications and digital entertainment sector limitations  

Advertising spend by category, industry 
or location, and advertiser rankings  

MI can conduct a limited search for this information.  

Customer spending patterns  
MI can conduct limited searches on average customer 
spending patterns, such as on devices, services, apps and 
games.  

 

Frequently asked questions  

What can I expect to receive after submitting the request?  

All requests must be summited to your advisor, who will forward the request on to the MaRS Market 
Intelligence (MI) team. Once MI receives the request, a sector-specific team member will be assigned to 
it. After reviewing the request, he or she will contact you for clarification (if necessary), and provide a 
target date by which the request will be completed.  

MI team members will search through licensed databases and, if necessary, through publically available 
resources to find relevant and timely information. In most cases, a soft copy of the report(s) will be 
emailed to you along with any customized deliverables based on the request.  

When can I expect to receive the information back?  

The MI team strives to achieve the following levels of service for each client:  

1. One of the MI team members will acknowledge receipt of your request within one business day 
of receiving it.  

2. Based on the complexity of the request received, the MI team will need anywhere from 7 to 10 
business days to process your request.  

3. If the nature of the request is urgent and you require data for a meeting or presentation, please 
alert the MI team and they will do their best to accommodate your timeline.  

What licensed databases does the market intelligence team have access to?  

The following premium databases will be used to find relevant information and answer research 
queries:  

Database  Sector coverage  
BCC Research  Multiple  

Bloomberg New Energy Finance  Cleantech, investment data  

eMarketer Inc.  ICT  

Euromonitor  
Multiple, USA and Canada 
only  

Forrester Research Inc.*  ICT  

Frost & Sullivan  Multiple  



GlobalData  Therapeutics, medical devices  

HiMSS Analytics  Life sciences, healthcare IT  

IDC*  ICT, global coverage  

IDC Financial Insights*  ICT, financial technology  

IDC Health Insights*  Life sciences, healthcare IT  

Lux Research  Multiple  

Navigant Research*  Cleantech  

Packaged Facts  Multiple – Global coverage  

* Databases in which we have limited access  

Are there limits to the number of times I can access MI services?  
Each startup can access MI services up to 3 times in a given year. However, to help complete the 
research process in a timely manner, we request that entrepreneurs prioritize the information they 
need based on their immediate business goals.  

Who can I share the research reports with?  
As per the “Market Intelligence Services Terms of Use” (http://www.marsdd.com/mrp/termsofuse/), 
which must be agreed to as indicated on the Market Intelligence Request Form, you cannot share any of 
the reports provided to anyone outside of your organization (such as consultants and investors).  

Can I reference the information from the reports in presentations or business documents?  
You must abide by all the copyright rules indicated in the “Market Intelligence Services Terms of Use” 
(http://www.marsdd.com/mrp/termsofuse). Some specific items to remember:  

• You cannot copy and paste any figure, table or text from the reports into a business 
development, venture pitch or grant application without prior permission from the vendor.  

• After obtaining permission, you must reference the vendor appropriately.  
• You cannot make reference to any market numbers or trends from the reports on your company  

or research website without permission. 

 
For more information, please contact: 
Barbara Ells at barb@venninnovation.com, (506) 857-4996 
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